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Certain other variables such as age, education level and income have a positive relationship with 

charity giving. In other words as age, income, level of education are higher, the chances of 

making monetary donations increases. 

From the results of exploratory bi -variate analysis, certain variables were removed and were not 

part of factor analysis towards testing the model. The results of factor analysis shows that 

charitable giving (monetary) is the function of three factors namely benevolence, socioeconomic 

status and warm glow giving and thus it proves the model developed by the study. Thus the 

major determinants or predictors of charitable giving (monetary) are benevolent behaviour, 

socioeconomic status and warm glow giving.  
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Chapter 1 

Intr oduction 
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Chapter 1 

INTRODUCTI ON 
 

This chapter begins with providing detailed insights into the ancient philanthropic traditions 

across the globe dated back to 4500 years ago and also highlights various evidences from the 

history of the philanthropy practices across the globe. This is then followed by the recent trends 

in the world philanthropic market which also includes the World Giving Index (WGI) rankings 

of various countries in the field of charitable giving and a detailed explanation of countries that 

top the WG Index. This chapter then discusses various traditional giving practices in India which 

is deeply rooted to its major religions. Therefore, an attempt is made to understand the charitable 

giving in a religious context from three major religions in India such as the Hinduism, Islam and 

Christianity. The section also discusses the current trend in Indian philanthropy and provides 

highlights the growth the philanthropic sector of India especially with reference to the growth of 

the individual philanthropy.   

Since the study focuses on those employees who are in to white collar jobs in the organised 

sector, this section also provides detailed description on the organised sector and the unorganised 

sector in India. The organised and unorganised sectors are also called formal and informal or 

primary and secondary respectively. Further, this section discusses various types of collar colour 

jobs with specific  reference to white collar jobs. This formulates the background of the study. 

Further, the section also provides the significance of the study especially with reference to fund 

raising for charitable activities by NGOs 
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                                                   Figure 3: Breakup of donations 

 
                                                          Source: Agarwal, 2010 

 

Also Al Beruni, in 1030 AD was in India and made few observations about the charitable 

giving practices of the Hindus. Beruni observed that it was mandatory for the Hindus to give 

Bhiksha on a dail y basis. He also came up with the following model of charity. 

 

                                                    Figure 4: Al Berumi Model 

 
       Source: Agarwal, 2010 Al Beruni Model: Income after tax 
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Also Mascull (2002) points out that the white collar employees do lesser physicall y laborious 

tasks yet paid higher than the blue collar workers (Saithep, 2008). In general the white collar 

includes engineers, managers, computer experts, sales persons etc. (Hajdu).  

 

On the other hand the blue collar workers may be skilled or unskilled workers and mostly 

performs manual labour such as mining, construction, mechanical, technical installations and 

so on (Hajdu). As it is evident from the li terature review that there is a disparity in income 

between the white collar and blue collar workers, as the former earns more than the later. 

Thus the study chooses white collar workers over the blue collar ones.  The other types of 

collar colour jobs are as follows 

a. Green collar jobs 

b. Grey collar jobs 

c. Gold collar jobs 

d. Red collar jobs 

a. Green collar jobs 

The term Green collar jobs refer to jobs that are related to the environment friendly 

products and services. In general such green jobs, at times are blue or white. In other 

words they could be manual labour jobs in any businesses that produces products and 

services that are more ecofriendly and improves the environmental quali ty. Such kinds of 

jobs are generall y located in both the large and small for profit businesses, non-profit 

organisations etc (Hajdu). 

b. Grey Collar j obs 

In general, the grey collar workers are the ones who do not fit into the categories of white 

and blue collar jobs. At times, the term grey collar is used to indicate those who work 

beyond their retirement age. However, the most widely accepted meaning of grey collar 

is in the context of occupations having some elements from white collar and blue collar 

jobs or completely different from these categories. The grey collar industries includes 

forestry, farming, fishing and other forms of agribusinesses, health care, child care and 

other persona care services, Food preparation and the catering and also high-tech 

technicians and other skilled traders 
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c. Gold Collar j obs 

The term Gold collar is widely used in the American li terature. In general, there are two 

types of interpretations for the term gold collar. Firstly, it implies highly skilled and 

highly valuable employees. Secondly it implies low wage, luxury seeking employees. 

One feature of highly skil led workers is the interdisciplinary knowledge they possess. 

Also, their interdisciplinary knowledge and experience is highly valuable especially 

where business intersects science (Todaro 2001; Van Nierop & Bow, 1997). Such 

interdisciplinary knowledge combines technical or scientific knowledge and other 

required skill sets along with the business li teracy results in a gold collar worker with 

high expertise across several areas. In general a gold collar engineer or physicist 

understands the relationship between various scientific disciplines and businesses and 

also possess the management and financial knowledge needed for a business 

environment. 

The other category of the gold collar workers are the low wage luxury seeking 

employees. They are often characterised as young, low wage workers who makes 

investments in luxury with the help of their parents. The mean age range of such workers 

is between 18 to 25 years. 

d. Red Collar Jobs 

The term red collar jobs refer to the civi l servants in China. 

 

1.4 The Significance and scope of the study 
 

 This study tries to identify the determinants of charitable giving among the employees in the 

organised sector. In other words the study tries to identify the influence of Income and Non 

income factors such as Demographic and Attitudinal factors of individual working 

professionals on charitable giving. The research focuses on charitable giving in terms of 

money, time and gifts or kind. However, the primary focuses on monetary donations and also   

to build a model what would predict the charitable behaviour of working professionals in the 

organised sector.  
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1.6 Conclusion 
 

The chapter begins by defining philanthropy in general and also from the context of 

Economics. It then provides details about the philanthropic activities in general across the 

globe. This section also speaks about global philanthropy and tries to give an understanding 

of the existence of philanthropic activities that could be dated back to 2500 BC. Also, the 

study presents the historic evidences of philanthropy from various religious writings across 

the globe. It is then followed by the contemporary philanthropy and tries to understand the 

recent trends in charitable activities at present times and also specificall y takes into accounts 

the World Giving Index. Since the current study is based in India, the chapter then gives 

details and tries to understand the existence of Indian philanthropy from the history and also 

highlights recent trends and ongoing practices in the India philanthropy market. Further, the 

section tries to bring in the objectives of the study and then give insights to various types of 

jobs based on collar colors and introduces the reader into the context of the study and its 

significance. 
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Prestige 

Harbaugh (1998) speaks about motive behind charitable giving such as prestige which is 

determined by publicizing donation where the donations are not made to any anonymous charity. 

This is more of impure altruism as put forth by Andreoni (1988), where an individual make 

donations with a view to attain certain personal benefits instead of giving importance to social 

welfare. Several li teratures show that there is strong association between prestige and the 

li kelihood of giving. 

2.2 Empir ical Review of Literatu re  
 

This section presents various studies that agrees and contradicts on the predictors of charitable 

giving behaviour of an individual based on selected demographic variables. 

Gender  

While analysing the gender differences in giving, the findings shows that female are being more 

generous and altruistic than men. In other words women are more likely to donate, but men give 

higher amounts than women. Bekkers (2004), Sokolowski (1996) and Lyona & Passey (2005) 

and few other studies also supports the same. On the other hand, if we examine only the 

li kelihood of making a charitable donation, female are most li kely to donate than men (Feldman, 

2007).  Yet another study done by Brown and Ferris (2007) finds that, men tend to donate more 

towards religious organisations whereas women donate secular organisations. All these studies in 

some way support that there is gender differences in charitable giving. 

However there are studies opposing the same by stating that there are no significant differences 

in gender and charitable giving. For example Rooney et all  (2001), in their study tested the effect 

of gender using Tobit and Ordinary least square regression analyses. Especially the results of the 

OLS suggest that there are no significant gender differences in charitable giving. This implies 

that the mechanism involved greatly influences the relationship of fender and giving in two 

different ways such as by mediating or moderating the relationship (Wiepking & Bekkers, 2012).   







 
 

35 
 

 

Home Ownership 

Similarly, home ownership is also an important factor that could determine charitable giving. 

Having own home is an indicator of wealth (Bekkers & Wiepking, 2007). There is a positive 

correlation between having ow home and charitable giving (Banks & Tanner, 1999), although 

few studies reject the same. 

Based on the li terature review it is evident that there is substantial studies have been taken in the 

west and most of these results are from a western context and also no studies tried to identify the 

determinants of charitable giving specifi call y from the working professionals who are into white 

collar jobs in the organised sector from an Indian context. Thus there is a gap that needs to be 

filled by conducting research that could possibly come with findings in an Indian context. It is 

understood that most of them would have one full time job, and are in some way or the other 

entitled to certain bank loans in the form of housing loan or vehicle loan and so on. On the other 

hand the concept of Moonlighting is so popular in the Western world that people generall y tend 

to do one full time job and two part time jobs at the same time and thus earning extra income to 

cover their expenses and have some extra cash on their kitty. In that context, money/income is 

not a problem for the people in the developed nation as compare to someone in India with one 

job and has to manage all  their expenses.  

2.3 Conclusion 
 

This chapter presented thematic and empirical review of li terature and the theme was on what 

determines charitable giving and have identified major predictors of making donations. It is also 

very much evident from the li terature review that, vast majority of the studies are done in the 

western context and from other parts of the world and so do the findings. At the same time there 

are no significant studies that try to identify the determinants of charitable giving especiall y in 

the Indian context irrespective of India having a very long tradition in the charitable giving. And 

also no studies have tried understanding the charitable giving behaviour of working professionals 

who are into white collar jobs.  
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Chapter: 3 

Research Design 

 

3.1 Overview 
 

This chapter primaril y focuses on various research methods used to identify the determinants of 

charitable giving among the working professionals in the organized sector. Further, this section 

also throws light on the Methodology, area of the study, the population and sample size, 

sampling technique, type of data, the instrument used to collect the data, administration of the 

instrument and also the method of data analysis.  

The study is of descriptive in nature. Generall y, descriptive research is being carried out to 

describe certain situation, subject, behaviour or phenomenon. Such types of research is also 

carried out to answer questions such as who, what, when, where and how they are related to a 

specific research problem or a question. This type of research is also carried out in order to 

collect quantifiable details or information about a particular target audience which could be 

analyzed using various statistical techniques (Center for Innovation in Research and Teaching) 

The methods that could be used in a descriptive research are observation method, case study 

method and survey method (Center for Innovation in Research and Teaching). The researcher 

used the survey method for the purpose of this study. A Survey method has been chosen because 

in this method a group of people or items are being studied by gathering and analyzing data from 

only a very few people or the items that could be a representative of the entire group. In short, 

only a part of the population is being studied and the findings are being generalized (Nworgu, 

1991). Also, McBurney (1994:170) defines survey as a technique that assesses public or 

individual characteristics by the use of questionnaire and sampling methods. Thus the study 

makes use of questionnaire for the purpose of the data collection. This technique or method was 

used by various research studies previously done in the similar areas (e.g. Awang et. al; 2015, 

Kottasz, 2004). In short the study makes use of a cross sectional survey design.  
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3.2 Research Gap 
 

The traditions of Indian philanthropy could be rooted back to its ancient days as India does 

have very long established charitable engagements (Viswanath & Dadrawala, 2004). In its 

early traditions we have several concepts such as daana which implies giving, dakshina in 

Hinduism implying alms, Bhiksha (alms) in Buddhism. In Islaam, we have Zakaat which 

means prescribed offerings and Sadaqaat implying voluntary offerings. Also with 

Christianity, helping the needy and marginalised has become the major institutional 

concerns. Also the Holy Gospel was preached in India in the form of establishing schools, 

hospitals, leper homes and also homes for the aged and the needy (Viswanath & Dadrawala, 

2004). The contemporary Non-profit or the voluntary sector in India includes public 

charitable trusts, societies and other non-profit organisations and also the sector is fairly 

vibrant. Vishwanath et al (2004) points out that even though there are no much details 

available on the size of the sector, there are few estimates available from CAF study that 

there is around two to three mill ion registered organizations in India.  

 

In spite of having a long tradition in the field of charitable giving in India, there is no much 

research studies carried out in this field. Cantegreil  , Chanana, & Kattumuri (2013) also 

points out the fact that there are enormous amount of li terature available on philanthropy in 

the United States and the United Kingdom but the knowledge about the charitable giving or 

philanthropy in the other parts of the world is very much limited. Af ter doing a rigorous 

li terature review, the researcher has also reached the same conclusion and identified a 

research gap that exists in the field of philanthropy in an Indian context. Moreover, fund 

raising for a start-up NGO is not an easy task opined Shruti, CEO, Aarthi, a start-up NGO 

based in Bangalore. Also no research has tried to identify the determinants of charitable 

giving among the working professionals who are into the white collar jobs in India and tried 

helping the fund raisers to channel their resources to raise funds from potential working 

professionals.  
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3.3 Objectives 
 

1. To Identify the determinants of charitable giving among the working professionals in the 

organised sector 

2. To identify the influence of income and non-income factors on charitable giving 

 3.4 Research Questions 
 

1. How does Income and Non- income factors impact charitable giving behaviour of 

the working professionals?  

2. Is there any relationship between demographic factors and charitable giving 

behaviour of the working professionals? 

3. What are the effects of attitudinal factors on charitable giving behaviour of the 

working professionals? 

3.5 Population and Sample Size  
 

The Study aims at identifying the determinants of charitable giving among the working 

professionals in the organised sector. When we speak about the employees in the organised 

sector, based on their occupation, they could be classified into White collar, blue collar, pink 

collar and grey collar jobs. The population includes all  the working professionals doing white 

collar jobs in the organised sector in the urban areas of Bangalore city.  Since the population 

size is unknown, selecting the ideal sample size using the sample size formulae is nearly 

impossible. In such scenarios Roscoe (1979) speaks about the rule of thumb towards 

determining ideal sample size. It says that sample size larger than 30 and smaller than 500 are 

ideal for most of the studies. On the other hand certain statistical experts opines that a data 

range between 5-10 times the number of items used in the scale should give us an ideal sample 

size (Hair et al, 2011).  Thus it is evident that the sample size should be at least 10 times of the 

number of items included in the questionnaire or an instrument. 
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Similarly, Wiepking et al (2003), Nu (2015) and many others also use a 5 point Likert scale to 

measure feelings of retention, altruism, reciprocity and so on.  

The variables under study are being provided in the table 1 

 

Table 2: Variables in the study 

Var iables used in the study  Variables used in the study  

Making charitable donations or not  Frequency of religious attendance  

Nature of donation Number of Dependents 

Age Annual charitable contributions 

Income Gender 

Marital Status Level of Education 

Home ownership Family Type 

Religious affiliati on  Monthly Income 

Altruism & Family influence  Prestige & Tax benefits  

 

3.8 The Theoretical Models of Charit able donations  
 

As it is evident from the li terature that there are vast amount of studies have been done on 

identifying the determinants of charitable giving in other parts of the world, especiall y in the 

west and various models and theories have been developed. This section presents various models 

of charitable giving and also the empirical model developed for the study based on the available 

models. 
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In other words the function or the model says that household charitable giving towards religious 

or secular charities is the function of income, marital status, Race, level of education, Presence of 

children under the age of 18 and whether the household is from the urban or rural areas. 

 

3.8.3 Model based on Motives behind making charita ble donations 
 

Apart from socioeconomic factors that could predict individual charitable givi ng, Andreoni 

(1988) speaks about attitude related factors such as the motive behind making donations and 

accordingly there could be two types of motives. The first type is Altruism. The dictionary 

meaning for altruism is selfless concern towards the wellbeing of the society. In other words, an 

altruistic individual is only concerned about the wellbeing of others. The second type of motive 

behind charitable donations is more of impure altruism or what is called warm glow, where an 

individual makes charity donations with selfish motives. In other words, they tend to achieve 

certain personal benefit s from making charitable donations such as popularity, recognition, 

prestige etc. Also, various li teratures considers the individual charitable giving as a privately 

provided public good  

 

3.8.3 A Pure Altru istic Model 
 

Ribar & Wilhelm (2002) opines that donors who are altruistic in nature are very much 

motivated by their concern over the wellbeing of the society. This is pure altruism as their 

only aim is the welfare of the society and as Andreoni (1988), Bergstorm, Blume & Varian 

(1986) put forth that charitable giving is considered as a public good and donor derive his 

utili ty in making certain donations. In other words the donor finds satisfaction and therefore 

it is pure altruism. The model could be specified as  

          Ui = U (X i, G), where G represents the output of the charities. That is, it is the 

summation of individual donations. This model is termed as pure altruistic model, because  
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and thus it is helpful to make policy recommendations for NGOs and other fund raisers based in 

India in the lights of the findings of this study. 

3.10 Independent Var iables 
 

As per the empirical model given in the previous section, we have Income, Individual 

characteristics and attitudinal characteristics as independent variables. Since the primary 

objective of the study is to identify the effect of Income and other non-income variables on 

charitable giving, the study is treating Income separately. 

3.11 Hypotheses relating to the Indivi dual characteristics   
 

Income 

H0: There is no relationship between Income and charitable giving  

Gender  

Ho: There are no gender differences in charitable giving 

Age 

Ho: There are no relationship between age and probability of making donations 

Education 

Ho: There are no relationship between the level of education and making donations  

Religious affil iation 

Ho: There are no relationship between religious affiliati on and charitable giving 

Number of dependents 

Ho: Number of dependents does not have any impact on making donations for charity purposes  
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Home ownership 

Ho: Home ownership has no impact on determining charitable giving. 

Marital Status 

Ho: There are no relationship between marital status and charitable giving  

3.12 Hypotheses relating to Attit udinal Characteristics 
 

The Atti tudinal characteristics include Altruism, Reciprocity, Warm glow, Family influence and 

prestige. These variables would undergo a factor analysis. 

Altr uism  

Altruism was measured using 5 point Liker scale, where the respondent were given certain 

questions that convey altruistic behavior and was asked to choose between 1 to 5, where 1 being 

strongly disagree and 5 being strongly agree. Here, the altruism is pure, where they do not expect 

any benefits while making charitable donations. 

Ho: There are no relation between altruism and charitable giving 

Impure Altr uism 

 Impure altruism was also measured using a 5 point Likert scale and questions were given that 

convey impure altruism and was asked to choose between 1 to 5, where 1 being strongly disagree 

and 5 being strongly agree. Impure altruism is where people have expects certain benefits from 

their charity donations, such as prestige, social status and even tax benefits. 

Ho: There are no relationship between impure altruism and charitable donations. 

3.13 Tools for data analysis 
 

   The empirical model presented in the previous section consists of three vectors namely S, A 

and B. These are the vectors of all  individual and attitudinal characteristics of the respondents. 

Thus a technique called Factor analysis would be used. The Factor analysis is a multivariate 

statistical method used for data reduction and summarization (Everitt, 1998). This method has 
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been used in the similar areas of research studies such as Kottasz 2004, Awang et al 2015, Mesch 

et al 2011 and many more. Also cross tabulation and chi square tests would be made used to test 

the differences in donation behaviour between groups of respondents.  

Apart from making policy recommendations to NGOs and fund raisers, the study also try to build 

a predictive app, that could predict the possible givers among the list of working professionals, 

which would then, very helpful for the fund raisers in channelizing their efforts towards 

successful fund raising. 

3.14 Operationalization of Terms 
 

 Income 

  In the context of this study, income of the respondents refers to the personal income they 

receive after tax on a monthly basis from their work place.  

White Collar Jobs 

The white collar jobs refer to the work performed at offices or similar settings where jobs do 

not require manual labour. Examples are teaching, IT, Business analyst and related jobs. 

Organised sector  and unorganised sector  

Organised sector is where the employment terms and conditions are fixed and regular along 

with assured work for the employees. Moreover, in organised sector all  the organisations, 

institutions and other business enterprises are legall y registered with the government, where 

as in the unorganised sector enterprises are not registered with the government although they 

form the large sector in India compared to the organised sector. 

Charit able donations 

Charitable donations refer to giving cash towards a social cause (secular) or making such 

donations towards religious institutions and activities. Although the study captures donations 

made in the form of money, gifts and time, the focus is more on monetary donations. 

Charitable donations for the study refer to the monetary donations made by individuals 

towards the welfare of the society.  
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3.15 Conclusion 
 

This chapter provided an in depth insight into various aspects of research design adopted by 

the study and also presented the details on the population and rationale behind choosing the 

sample size, sampling techniques, and data analysis tools used in this study. This chapter also 

presented various models of charitable behaviour especially based on two aspects such as 

income and attitude and explains developing a comprehensive model based on James & 

Sharpe model along with incorporating attitude related factor. Further this section also throw 

light in to operationalisation of key terms used in this study along with providing insights 

into the data collection methods the research questions and formulation of hypotheses in line 

with the research questions.  
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          Figure 9: Charity activitie s 

 
 

 

From the chart, it is evident that out of 132 respondents, 52% (69) do not make any kind of 

donations such as in cash, time or gift  in the last 12 months. On the other hand 48% (63) are 

in to charitable activities in the last 12 months. They include either making monetary 

donations, voluntary services or also giving gifts.  

 

4.1.1 The Nature of Charitable activities. 
 

      The Nature of charitable donations 

                                           Table 4: Nature of Charit able donations 

 Frequency % of 
Cases 

Monetary Donations 50 79 
Volunteering 14 22 
Gift in Kind 12 19 
Total 76  

48% 

52% 

Charity activities 

Yes

No
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Figure 10: Nature of Charit able donations 

 

This is a multiple response analysis of the 63 working professionals who are in to charity 

activities in order to identify their nature of charitable donations in cash, kind or time. It is 

evident that 79% of the working professionals donate Cash. Thus monetary donations are more 

popular means of charity. On the other hand around 22% are into voluntary services and 19% 

also makes donations in kind such as gifts. 

How do they make monetary donations? 

This is also a multiple response analysis from the respondents who are into charitable 

activities and those who make monetary donations. 

Table 5: How do they make monetary donations 

 Ways of making 
donations 

Frequency % of cases 

Online Transfers 21 42 
Direct Contribution 40 80 
Charity Boxes 15 30 
Door to door solicitation  17 34 

  

79% 

22% 

19% 

Nature of charitable doantions 

Monetary Donations

Volunteering

Gift in kind
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      Figure 12: The recipients of charitable giving 

 
 

The results of the multiple response analysis shows that about 52% of the respondents make 

donations towards NGOs followed by 48% towards Orphanages. Religious giving is only 

about 24%. Thus NGOS and Orphanages remains most preferred places of making donations. 

 

How often do they make donations? 

 

                                        Table 7: How often they make donations 

Time period  frequency percent  
Annually 30    47.6   

Once in 3 months 6    9.5   
Every 3 to 6 months 6    9.5   

I do it on my birthdays 3    4.8   
Once a Month 15    23.8   
Once a Week 3    4.8   

 63    100.0   
 

 

 

52% 

48% 

14% 

24% 

19% 
5% 

Where do they donate? 

NGOs

Orphanages

Education and Scholarships

Religious

Old agehomes

Other
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       Figure 14: Annual monetary contr ibutions 

 
 

 

The figure shows that the majority of the respondents (71%) make monetary donations 

towards charity falls in the range of above 10,000 to 50,000 Indian rupees on an annual basis. 

12% of the respondents make monetary donations that falls in the rage of less than 10,000 

INR. Also, another 12% donates about an amount above 50,000 INR and up to 100,000 INR. 

Only a small percent of the respondent which constitutes about 5% makes annual monetary 

donations which account to above one lakh Indian Rupees and up to 150,000 INR. However, 

there are no respondents who make any monetary donations beyond 150,000 INR. 

 

 

 

  

12% 

71% 

12% 

5% 

Annual Monetary contrbutions 

<=10000

10001 - 50000

50001 - 100000

100001 - 150000
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Monthly I ncome 

Table 11: Monthly I ncome 
 
Income range 

 
Frequency 

10, 000  18 
10,000 to 50,000 75 
50,001 - 100,000 21 
100,001 - 150,000 3 
150,001 - 200,000 3 
200.000 and above 12 

 

 

            Figure 17: Monthly In come 

 
 

The table and chart shows the monthly oncome of the respondents. About 57% (75) of the 

respondents earn up to Indian rupees 10,000 to 50,000 on a monthly basis. On the other hand 

around 16% of the respondents earns a monthly income between 50,000 to 100,000 and 9% 

of them get monthly income of 2 Lakhs and above. In general, about 87% of the total 

respondents fall  in the income group of 10,000 to 100,000 Indian rupees. 

 

 

14% 

57% 

16% 

2% 
2% 9% 

Monthly Income 

10,000

10,000 - 50,000

50,000 - 100,000

100,000-150,000

150,000 - 200,000

200,000 and above
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Marital Status 

             

   The following table and figure shows the frequency of those who are married and single. 

      Table 12: Marital Status 

Marital Status Frequency 

Single 84 

Married 48 
 

          Figure 18: Marital Status 

 
 

The above frequency table and chart shows that about 64% (84) of the 132 respondents are 

single and the remaining 36% (48) of them are married.  

 

 

 

 

64% 

36% 

Marital Status 

Single

Married
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Marr ied and having children  

  The following table and chart shows the frequency of those who are married and have  children.  

        Table 13: Have children 

Children  Frequency  

Have children 33 

Do not have children 48 

 

           Figure 19: Marr ied and have children 

 
 

The above chart shows the percentage of married couples with and without children. Out of 

the 48 respondents who are married, about 69% (33) of them have children and the remaining 

31% (15) do not have children.  

 

 

 

  

69% 

31% 

Married people with children 

Have Children

Do not have children
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Religious beliefs 

 

The respondents were asked if they follow any religion or have religious beliefs. The 

following chart and table shows the frequency of believers and non-believers 

        Table 14: Whether  you follow any religion 

Following religion Frequency  

Yes 114 

No 18 

 

         Figure 20: Whether  you follow religion 

 
 

The chart shows that majority of the respondents, that is about 86% of them have religious 

beliefs or follow religion whereas about 14% do not have any such beliefs. 

 

  

86% 

14% 

Do you follow religion 

Yes

No
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Religious Attendance 

 

Religion attendance implies how often the respondents visit their place of worship such as 

Church, Mosque or Temple. In the li terature, especially based on western countries it has 

been found that those with regular religious attendance are more likely do donate.  

     Table 16 : Religious attendance  

Religious attendance Frequency  

Monthly (Once a Month) 27 

Weekly (Once a week) 33 

Dail y  18 

Yearly (Once in a year) 12 

Occasions  10 

Never 8 

 

         Figure 22: Religious attendance 

 

25% 

31% 
17% 

11% 

10% 

6% 

Rellious Attendance 

Monthly

Weekly

Daily

Yearly

Occasions

Never



 
 

68 
 

 

 

The Above frequency table and chart depicts the religious attendance of the 108 respondents 

who are in to such religious practices. It implies how often they visit religious places such as 

Church, Temple or Mosque. Out of the 108 respondents, the majority of the 31% (33) goes 

once in a week, followed by 28% of them goes on a monthly basis. Thus about more than 

50% of the respondents have religious attendance either once in a month or week. Only about 

17 of the respondents have a habit of dail y visits to the religious places for prayers and 

another 11% goes on an annual basis. Also, about 17% visits Church or temple or mosque 

only on special occasions. About 6% of the respondents have never been to their respective 

religious places even though they do have religion. 

 

Family Type 

 

Family type of respondents implies whether he or she is having a nuclear family or joint 

family.  

 

        Table 17: Family Type 

Family Type Frequency  

Nuclear Family 93 

Joint Family 39 
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       Figure 23: Family Type 

 
 

The frequency table and chart throws light on the family type of the respondents. A majority 

of the (70%) of the 132 respondents belongs to the Nuclear Family and the remaining 30% 

belongs to joint family system. 

 

Home Ownership 

 

The study also tries to identify whether there is any impact of home ownership on making 

charitable donations. Home ownership implies whether the person is living in a rented place 

or their own house 

       Table 18: Home ownership 

Home Ownership[p Frequency  

Own Home 63 

Rented 69 

 

70% 

30% 

Family Type 

Nuclear Family

Joint Family
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            Figure 24 : Home ownership 

 

 

From the above chart it is evident the majority of the respondents, that is about 52% of the 132 

respondents lives in rented house and about 48% of them lives in their own houses.  

Earning members in the family 

The respondents were also asked about number of earning members in the family and the 

following frequency table and chart shows the frequency count. 

Table 19: Number of earning members 
 

Number of Earning members Frequency 

1 to 2 members 90 

3 to 5 members 32 

5 and above 10 

 

 

 

52% 

48% 

Home Ownership 

Rented

Own Home
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Figure 25: Number of earning members 

 

 

The above chart and frequency table shows the number of earning member in the family. Out of 

the 138 respondents, about 68% (90) of the respondents have one to two earning members 

including them in the family. On the other hand about 24% of them have between three to five 

earning members and only about 8% have around five or more earning members in the family. 

Who makes decisions regarding charitable donations at home? 

Yet another important variable that could be a predictor of making donations is the decision 

maker at home on charitable giving. The following shows the frequency count of the responses. 

Table 20: Charity decision maker  

Who makes charity decision at home Frequency  

Myself and spouse 47 

Myself  43 

My parents  36 

Myself and parents 6 

 

68% 

24% 

8% 

Number of earning members 

1 to 2 members

3 to 5

5 and above
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Association of vari ables with monetary  donations  

Income and making monetary donations 

Is there any relationship exists between Personal income and making charitable donations? 

The results of the cross tabulation between monthly income and making donations are as follows 

Table 21: Cross tab with I ncome and donations made 

 

While comparing the income groups it is evident that more number of respondents belongs to 

higher income group made donations especially while comparing income groups 10,000 to 

50,000 and 50,000 to 100,000, proportionally there are large number of monetary donors belongs 

to 50,000 to 100,000 income group. But while comparing higher income groups or the wealthy, 

who earns above 250,000, the number of donors declines. This finding is supported by various 

studies as it says that the struggling middle class is the one who always makes monetary 

donations than that of the wealthy 



 
 

74 
 

 

Table 22: Chi square - Income and monetary donations 

 

The Chi square statistic is 23.753 and the P value is 0.001 shows that Income is very significant 

at 0.05 (5%) level and has strong association with that of making monetary donations. Thus, H0 

is rejected and accepts H1 that there is strong association between Income and likelihood of 

making donations. 

 

Relationship between Marital Status and making charitable donations 

Is there any association or relationship exists between Marital status and making charitable 

donations? 

A cross tabulation was performed between Marital status and making charitable donations and 

the results are as follows. 
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Table 23: Cross tab - Marital status & donations made 

 

             Figure 27: Cross tab results - Marital status & donations made 
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Figure 30: Cross tab results - Have children & made donations 

 

The results of the cross tabulation of married people with children and making charitable 

donations shows that about 64% of the married respondents with children make charitable 

donations and only about 36% with children does not make any donations. On the other hand 

about 60% of the married respondents who have no children make charitable donations and 40% 

with no children also do not make any donations. 

A Chi square was performed to identify if there exists any relation between having children and 

making charitable donations and the results are as follows 

Table 25: chi square - Have children & made donations 
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Table 26: Cross tab: Gender and donations made 

 

The results of the cross tabulation shows that about 58% of the Females have made charitable 

contributions and only about 42% of the Male have made donations. Thus it is evident that more 

number of female makes monetary donations that the males. 

Table 27: Chi square test - gender and made donations 

 

The results of the chi square is 4.282 and its associated P value is 0.039 which is less than 0.05 

(5% level of significance). Thus Gender is very significant and there exists statisticall y 

significant relationship between gender and making charitable donations.  
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Table 31: Cross tab- Religious beliefs & donations made 

 

Figure 33: Cross tab - Religious beliefs & making donations 
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The results of the cross tabulation shows that about 44.4% of the respondents who follow 

religion (have some religious beliefs) make charitable donations and 55.6% of them do not make 

any donations even though they have religious beliefs. On the other hand, about 62.5% of the 

respondents who have no faith in religion make charitable donations and only about 37.5% of the 

non-believers do not make any such donations. Thus it could be concluded that following any 

religion may not have any impact on making charitable donations. To confirm this, a chi square 

was conducted and the results are as follows 

 

Table 32: Chi square - Religious beliefs & making donations 

 

The chi square was conducted on the cross tabulated data on religious beliefs and making 

charitable donations. The Pearson Chi square value is 2.56 and the P value is 0.109. Since the P 

value of 0.109 is greater than 0.05, at 5% significance level it could be concluded that following 

a religion does not have any statisticall y significant association with that of making charitable 

donations. Thus Null hypothesis H0 is accepted.  

To further understand the impact of religion and its influence on individuals in making 

donations, a cross tabulation was conducted on religion and Making donations. The Following 

table and chart shows the output of the same. 

 

 


































































